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[JaHHbliA MaTepyan npefHasHayeH AN YaCTHOro uMcnonb3oBaHus. LitnposaHue,
KonupoBaHue, nybnnkauus, npojaxa, paccbiika Mo 3MEeKTPOHHOM Mnouyte, a Takke
pacnpoctpaHeHve ApyrMMu cpefctBamy BCEro WM 4acTu [aHHOro Martepuana
3anpeLyeHbl. [laHHble OrpaHWYeHnss PacnpoCTpaHATCA Takke Ha AeMOHCTPaLMOHHbIe
W COKpalleHHble BepcuM [OKYMEHTOB. JlloOble WCKIYEHUSA W3 [aHHbIX Npasui
BO3MOXHbI TO/bKO MNyTeM MOMyYeHWUs MUCbMEHHOTO paspelleHns 0T  KOMMaHuu
AnalyticResearchGroup.

VIHhopMauwsi JaHHOro oT4yeTa nNpeaocTaBnsieTcst 6e3 Kakux-mmbo rapaHTuil.

AnalyticResearchGroup He HeceT OTBETCTBEHHOCTM 3a NGO Bpef MopasbHbIi
WA MaTepuabHblil MOHECEeHHbIN B pe3ynbTate UCMONb30BaHWs JaHHOW MH(popMaLmMK.
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OnucaHne nccnegoBaHus

Lens nccnegoBaHus:

AHanM3 TeKyLlero COCTOSIHUS pblHKA KpeauToBaHMsi Manoro W CpefHero
o6u3Heca

3agaum nccnegoBaHus:

e AHaAM3 cerMeHTa Manoro W CcpeAHero npeanpuHumarensctBa  (06beEM
NPOU3BO/ACTBA, OTpacneBas 1 pervoHanbHasi CTpyKTypa);

e OnucaHue Tekywen cutyaummn Ha pbiHKE KpeauToBaHWs Masioro U cpefHero
6r3Heca (06beM, CTPYKTYpa pPbIHKA);

e OnucaHne OCHOBHbIX UIPOKOB Ha PbIHKE KPeAUTOBaHWUSA CyObEKTOB Masoro 1
cpegHero 6u3Heca (rocyfapCTBEHHble U KOMMepYeckue opraHusaumu,
(hoHabI, 6aHKN);

e AHaM3 NpesoXKeHnsa NporpaMM KpeanuToBaHnsa KpynHenwmnx 6aHkos Poccum
no 06bLeEMY KpeanToBaHMNs Manoro n cpeaHero 6usHeca (CéepbaHk, Ypancuo,
Bo3poxaeHne, lMpomcessbbaHk, PoceBpobaHk, LleHTp-HBecT, Jloko-baHK,
BTE 24, TpaHckanuTtanb6aHk, HaunoHanbHbIli baHk Tpact, FOHmacTpym baHk,
OtkpbiTne, 3ancubkombaHk, AK bapc, HauuoHanbHbIA ToproBbid baHK,
YensbuHsectoaHk, Anbha-baHk, Cb baHk, baHk VHTe3a, ABTOBa36aHK).

MeToabl uccnejoBaHus:

e CO60p ¥ aHaNM3 NepBUYHOM UHOPMALNN;

e MOHUTOPUHT  MaTepuasioB MeyatHbIX W 3NEKTPOHHbIX  [eNoBbIX W
cneynanm3npoBaHHbIX VI3,£I,aHVIVI, AHA/TIMTUHECKNX 0630pOB PbIHKA,
MaTepnanoB MapKETUHIoBbIX N KOHCA/TTUHTOBbIX KOMMaHwuii;

e Mystery-Shopping B 6aHkax nyteMm  TeNeOHHbIX  WHTEPBLIO  CO
cneunanmctamy 6aHKOB.
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BbiBOAbI

Manblii 6u3Hec B P® B nocnegHve rodbl pasBuBaeTcs O4eHb akTMBHO. [ons
MPOV3BOACTBA MPOAYKUMM W YCNyr MabiMU NPeAnpuatMAMKU  coctaBnser  *%
HOMWHaNbHOro o6bema BBIM (no fgaHHbIM Ha Havano 2011 roga). 3aHsTble Ha MablX
NpeanpuaTMaAX 3aHuMatoT *% paboumx Mect. Ha Joo Masbix NPeAnpUaTAin NPUXoauTcs
0KO0/10 *% 06LLEepPOCCUACKOro o6bemMa MHBECTULMIA B OCHOBHOW Kanutaul.

<..>

Kak 1 B Masbix npeanpusitisix, B OGLLIEM YMCNE 3aPErvcTPUPOBAHHbIX CPEAHMX
NPEANnpUSTUIA Mo AaHHbIM Ha KoHel, 2010 roga npeo6nagatoT NpeanpusaTUs ONTOBOW W
PO3HMYHOW TOProBNM, CENbCKOrO XO03sCcTBA, NpeanpusTis o6pabatbiBaloWEero U
NPOMBbILLNIEHHOTO CEKTOpa U NPEANPUSATAS, 3aHUMAIOLLMECS CTPOUTENLCTBOM.

<..>

Ecnm roBoputb O pblHKE 6GaHKOBCKOro KpeautoBaHWA Manoro 6u3Heca, TO OH
NnocTeneHHo BOCCTaHaBMBaeTca nocne kpusuca. B 2010 rogy npupocT 3a40MKEHHOCTU
no MablM M CpPefHUM opraHusaumam coctaBun *%, npu 3tToM opuumanbHas [ons
NMPOCPOYEHHOI 3a10/MKEHHOCTM B 06LEM 06BbEME 3a0/MKEHHOCTU CTabunn3npoBanach n
Ha KOHeL, roga coxpaHsiach Ha ypoBHe *%.

O6beM 3afj0/HKEHHOCTM MO KpeauTam, NpeAocTaBfieHHbIM CyObektaM Masoro v
cpegHero 6usHeca, no P® Ha 1 anpens 2011 roga coctaBun * mnpg. py6. Ha gonto 30
KpynHemwmnx 6aHKOB  NPULLIOCh  OKONO  *%  3af0/MKEHHOCTM N0 KpejuTam,
npegocTaBneHHbIM Ma/loMy U cpefHeMy 6usHecy (*mnpg. pyo6.).

<..>

[lonsa NpPOCpPOYEHHON 3a[0/MKEHHOCTM B OOLLEN 3a40MKEHHOCTU MO Kpegutam,
BblaHHbIM ManoMy K cpegHemy 6usHecy, ctabunmanpoBanacb K KoHuy 2010 roga. Ha
01 sHBaps 2011 roga ypoBEHb MPOCPOYEHHON 3af0MKEHHOCTN cocTaBun *%. OgHako
nepsbii kBaptan 2011 roga BHOBb XapaKTepusyeTrcs YBeAMYEHWEM Kak Ccamoii
MPOCPOYEHHOW 3a[0/MKEHHOCTM 40 * Mapg. pyb. (npotme 284 mapg. py6. Ha 1 sHBaps
2011 ropa), TaK ¥ yaensHOro nokasarens nPoCpPOYEHHON 3a40MKEHHOCTH A0 *%.

<..>

CTpyKTypa pblHKa KPeAMTOBaHWA Manoro u cpefHero 6usHeca no pervoHam P® c
nepsoro keBaptana 2010 roja nNpakTMyecku He n3MeHunacb. lo-npexHemy nuampyet
LleHTpanbHblii @O ¢ gonet *% (M *% pbiHKa npuxogutca Ha MOCKBY), 3a HUM cregyert
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*** OO0 (ero gonst — *%), Ha TpeTbeM MecTe *** @0, ybs 40N HEMHOIO YMeHbLUWUNACh
Mo CpaBHEHWIO C MPOLWbIM rogoM (oKono *%, *% npuxogutca Ha CaHkr-letepbypr).
OCHOBHOEe U3MeHeHMe B CTPyKType noptgens kpegutoBaHmsa MCB cBs3aHoO C
YMEHbLUEHNEM 0NN *** ®O 1 yBenMyeHneMm [onei octabHbIX hefepanbHbIX OKPYroB.

<..>

Mo uennm KpegutoBaHWA Haubonee MONyNAPHbIMU - OCTAKTCA  KpeauTbl Ha
MonosHeHne O060POTHbIX CPeACTB — *%, 4TO MONHOCTLKO COOTBETCTBYET OTPacneBoit
CTPYKTYpe KpeautoBaHus Manoro M cpefHero 6musHeca, rae LOMUHUPYET TOProBAs.
Cnepytowine no pacnpocTpaHeHHOCTn *** — *%, Kpeautbl Ha *** Lenn no-npexHemy
BbIJAKOTCA PELKO, Ha HUX NMPUXOAUTCA *% OT BbIfaHHbIX CCYL.

<..>

Mo gaHHbIM *** nyaepom no o6bemy BblfaHHbIX KpeanToB octasica CoepbaHK — *
MApg. py6. (npmpoct obvema kpegutoBaHus MCE - *%). BTopoe mMecTo 3aKpenwioch 3a
6aHkom *** — * mMapg. py6. (poct no cpaBHeHuto ¢ 2009 rogom Ha 5,5%). O6bem
BblJ@HHbIX CPeACTB 6aHKOM ***  3amMblKaloWwym TPOWKY NUAepoB, cocTasnsier
* Mrpg. pyb6. (poct Ha *%).

<..>

B uensx HapawuBaHus obbema BblgaBaembix KpeautoB B 2010 rogy 6aHku
NCnonb30BaIM pasHble cTpaterun. *** baHk *** n ***-baHK CKOHLEHTPUPOBa/IUCL Ha
CyMMax KpeautoBaHusa A0 3 MIH. py0., baHk *** *** *** Hao60poT, YyCUNUIN akLEeHT
Ha KPYNHbIX CyMMax KpeautoBaHus.

<..>

CerogHA *% KpeguTHbIX MNporpaMMm paccynutaHo Ha  JauTeNlbHble  CPOKM
(rHaHcupoBaHne — fo 5-10 net. Y *** kpefUTHbIX NPOrpaMM MakCUMasbHbIA CPOK
KpeputoBaHusa — 2-3 roga (34,2%). Konnuectso nporpamMm, KpeamuTyroLmx Ha cpok go 1
roga, cokpartmnocb ¢ *% B mae 2010 roga ao *% B mae 2011 roga.

<..>

CornacHo oueHKaM 3KCnepToB, MPUPOCT pa3mepa COBOKYMHOrO noptdens Manoro
N cpefHero 6usHeca B 2011 rogy oxugaerca Ha ypoBHe *% [0 * TpnH. pyo.

<..>
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CTpyKTypa pblHKA KPeAUTOBaHUSI  OPUAMYECKUX L.
OCHOBHbI€ rpynnbl 3aeMLLUKOB
<..>

O6bLEM U CTPYKTYpa MarblX NPeanpUsTUi
KonnuectBo Manbix npegnpusTuii

B 2010 rofy Konu4yectBO MasblX MPeAnpuAaTAA NPOAOMKaN0 yMeHbLIaTbCsd U K
Hadvany 2011 roga coctaBuno 219,7 Tbic. ep.

<..>

Tabavua 1. KoamuyecTBo 3aperucTpupoBaHHbIX MaAbIX MPEANPUATHIA N0 PeAeparbHbIM
okpyram P®, 2008-2010

Konn4ecTBo 3apermcTprupoBaHHbIX MasbIx MPeAnpUsTUil, e,

depfepanbHble OKpyra N3meHeHne 3meHeHne
01.01.2009 01.01.2010 01.01.2011 nokasatens ¢ | nokasarensi ¢
Hayana 2009 | Hayana 2010

Poccuiickan degepaums

LieHTpanbHbIii ®O

CeBepo-3anafHsblii PO

FOXHbIA 1 CeBepo-
KaBkasckuii @01

MpuBomkcknii PO

Ypansckuii ®0

Cubupckuin ®0

JanbHeBOCTOYHbI ©O

WctouHuk: ®CIrC, AnalyticResearchGroup

' C 2010 roga u3 KOxHoro degepanbHOro okpyra Bbigenuncs Ceepo-Kaskasckuii thesepanbHblii OKpyr

0 mlllaeln
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Mo TakoMy nokasateso, Kak KONM4yecTBO MasblX npegnpusatmici Ha 100 Tbic.
XUTENen, ANPYIT *** 1 LieHTpasibHbIi (hefepanbHble okpyra (P0O). KonnyectBo mManbix
npeanpuatii Ha 100 Tbic. yenoBek B *** &0, KOTOpbIA ObiN AMAEPOM MO 3TOMY
nokasarento B 2008 rogy, CHM3UIOCh NpakTnyeckn Ha *%.

<..>

O60opoT MasibIX NPELNPUATHIA

<..>

B 2010 rogy 060poT Ma/bix NPeanpusTUiA coctaBun yxe * MaH. py6. — Ha *%
6onbe nokasarens 2009 roga n Ha “*% 6onblwe nokasarens 2008 roga. O6opoT Ha
[yLy HaceNeHns paBHseTca * TbiC. py6.

<..>

Tabamua 2. MHBeCTULMM B OCHOBHOM KanuTaA Ha MaAbIX NMPEANPUSITUSIX 1O
peaepanrbHbIM okpyram P®, 2009 -2010

06bEM UHBECTULMIN B OCHOBHOI Kanuran, 06bEM UHBECTULMIN B OCHOBHO Kanutas

PepepasbHble M/H. py6. Ha JyLuy HaceneHus, pyo6.
oKpyra N3meHeHne N3meHeHne
01.01.2010 | 01.01.2011 01.01.2009 | 01.01.2011
nokasarens nokasarens
Poccuiickas
degepauuns

LieHTpanbHbIii ®O

CeBepo-3anafHblii

FOXHbIA 1 CeBepo-
KaBkasckuii @0

MpuBomKcKmiA PO

Ypansckuii 0

Cubupckunin 0

[anbHeBOCTOUHbIN
®0

NctouHuk: ®CIrC, AnalyticResearchGroup
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Anarpamma 1. PernoHbl PO ¢ MUHUMaAbHbIM U MakCcUMaAbHbIM 060pOTOM 06LEMOM
MHBECTULIMIA B OCHOBHOM Karutaa MaAbIX NPEANPUSITUNA Ha AyLly HaceaeHusi, 2010

*H* 11114
*** 11508
*** B176,2
*** MW 2346
*** M 2815
*** W 3499

py6. / ven.

o R 5 5429

oo R 5 9757

o e 6 0156

oo e G 712,6

o R § 4335

oo e O 496,6

WctouHuk: ®CIC, AnalyticResearchGroup

OtpacneBas CTpyKTypa pblHKa

B 06LeM ymcne 3aperncTprpoBaHHbIX Masbix NPEANPUATAI MO aHHLIM Ha NepBoe
AHBapsa 2011 roga AOMUHUPYIOT NPeANpUATUS ONTOBOW U PO3HUYHOM TOPrOBAW, PEMOHTa
(*%) <..>

Mpn aHanM3e oTpacneBOro pacnpefenceHus Maiblx NPeanpuaTMini no o6opoTy
npeanpusaTMiA B OTpaciM CKnafblBaeTcsd WHas KapthHa. OntoBas W PO3HWYHASA
TOproens,<...>, No 06o0poty gocturaet 60% pbiHKa.

<..>
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O6BLEM U CTPYKTYpa CPeAHUX NpeanpuaTuii

KonnuecTtBo cpegHux NpeanpusTuii

OtpacneBas CTpyKTypa pbiHKa

<..>

Anarpamma 2 OTpacaeBoe pacrpeAereHne CPEAHUX MPEANPUSTUI 10 060poTy

npeanpuaTui B otpacan, 2010

CeslbCKoe X035CTBO, 0X0Ta U IeCHOe X03AICTBO
Pb160710BCTBO, pbIGOBOACTBO

[o6blua None3HbIXx MCKONaeMbIx
MPOU3BOACTBO MULLEBLIX NPOAYKTOB, BK/OUAS HAMUTKM, 1
Tabaka

TeKCTUbHOe U WBeliHoe NPOU3BOACTBO
Mpon3BOACTBO KOXW, U3AEANIA 3 KOXW 1 06BN

0O6paboTka ApeBeCuHbI ¥ NPOU3BOACTBO U3denuii U3 fepeBa

Lienniono3Ho-6yMaxHOe Np-BO; M3AaTeNbeKas v noaurpad.
LesAT-Tb
X1MUYeCKOe NPOU3BOACTBO

I'Ipomsso,qcmo PE3NHOBLIX U NNacTMacCoBbIX VI3/J|eI'II/II7I

[PON3BOACTBO NPOUNX HEMETANUYECKNX MUHEPATbHBIX

NPOAYKTOB
MeTannypruyeckoe np-Bo 1 Np-Bo roToBbIX METAMUYECKUX

nsgennii
MPON3BOACTBO NEKTPOHHOTO M OMTUYECKOrO 060PYA.

TMPOV3BOACTBO TPAHCMOPTHBIX CPEACTB 1 060pyA0BaHNS

Mpouve nponssoacTea

MpOU3BOACTBO 1 pacnpedeneHe aNeKTPo3Hepruy, rasa u
BOgb!

CTpouTENsCTBO

OnToBast M PO3HMYHAS TOPrOB/S; PEMOHT aBTOTPAHCH.
CPeACTB, ObITOBbIX N3aeNnii

TOCTUHMLbI M PECTOPAHbI

TpaHcnopT n cBA3b

Onepauuu ¢ HeIBUXMMbIM UMYLLIECTBOM, apeHfa v
npejocTaBneHue ycyr

O6pa3oBaHve

3[paBoOXpaHEHE 1 NPefOCTaBNEHNE COLMATBHBIX YCayT
MpegocTaBneHe KOMMyHa/bHbIX U COLMabHBIX yCnyr

Mpouee

>

2010

NctouHuk: ®CIC, AnalyticResearchGroup
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PbIHOK 6aHKOBCKOro KpeavTOBaHWsi Maioro M CpeaHero
busHeca

O6bLEM pbiHKA KpeaUToBaHUsS Maoro U cpeiHero 6usHeca

<..>

Anarpamma 3. lNoptdpeab 6aHKOBCKOro KpeAMTOBaHUSI MaAoro u cpeaHero busHeca,
2007-2010

Nl

01 anuBaps 01 aHBapsa Ol uona Ol aHBapa Ol wuona 01 auBapa 01 wona 01 AHBaps
2007 2008 2008 2009 2009 2010 2010 2011

I [opThens KpeauToBaHus Masoro 1 cpegHero 6usHeca, Mnpg. pyo.
—@— Temn pocTa, %

McTouHuK: BaHk Poccun

o gaHHbIM *** yucno 3adBOK Ha KpeauTbl, NOCTynaroLwee co CTOPOHbLI Masioro U
cpegHero 6usHeca B 6aHKWM, 3HauutenbHO Bo3pocno. B 2010 rogy 6aHkamu 6bino
nonyyeHo Ha *% 6onblue 3asBOK, 4em B 2009 rogy. MNpu 3TOM BO BTOPOM MOYroAnm
3as1BOK Ha KpeauTbl co cTopoHbl MCB 6b1710 HanpaBneHo Ha *% 60/blue YeM B NepBOM,
4TO CBUAETENLCTBYET O BCe BO3pacratoLlem nHtepece MCB K KpeautoBaHuio.

<..>
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Avarpamma 4. AMHaMnKa pbIHKa KPEAUTOBaHMS MaAoro U CpeaHero busHeca rno
ob6bemy 3aaonkeHHoctu, 2009 -2011

—@— 3aJ0/MKEHHOCTb Ma/IOr0 U CPeAHero busHeca

—@— 3a0/MmKeHHOCTb UM

3agomkeHHocTb Mo 30 KpynHenwnm 6aHkaM, Mapg. pyo.

D O O OO O 0O O 0O O O OO OO O O O O o0 o0 o0 dA A A -
O O O 00 0 00 0 dd d dddd d d d d d d d o
OO0 0O OO0 00O O00O00 00000000 OO0 OO O O
AN N AN N AN AN AN AN NN AN AN NN NN NN NN NN N
S T 28 asaadaszoczes addda s ol
ﬂ-’gg92‘\0\0\0@«5«5@&%995\0\0\0@@@@&
=3 S S 0 F XX & g o 2= 2 S S 0 X X g o 2= 2
= < E E © X I o c < £E E © X I o =
<C a:)OIéJEU;w << 501%0;09 <C
(&) © (&) &
McTouHnk: baHk Poccun
<..>

Mo cpaBHeHuto ¢ pesynbtatamn 2009 roga B 2010 rogy pbIHOK KpeautoBaHUA
MaJioro u cpefHero 6usHeca yBennuuincs Ha *%. TeHAeHUMA pocta NPOAOMKaeTCa 1 B
2011 rogy: 06beM BbljaHHbIX KPeanToB 3a nepBbiid kBapTtan 2011 roga Bbiwe Ha *%
nokasatens 2010 roga, 4To B HOMWUHa/IbHOW BENYNHE paBHAETCA * Mapg. pyo.

<..>

Ha koHey 2010 roga nuiwb 4% ONPOLUEHHbIX *** 6aHKOB 3asBWIM O TOM, YTO
MPOAOMKAOT UCMbITbIBATL POCT NPO6GAEMHON 3aJ0/MKeHHOCTN No Kpegutam MCB. [ons

[lOroBOPOB, N0 KOTOPbIM Habnofanacb Npocpoyka Ha Havano sHeaps 2011 roga, 4ns
cpegHero coctasnsna *%, Ans manoro 6usHeca — okono *%.

<..>

Mpaktnyeckn *% nNPOCPOYEHHON 3aJ0MKEHHOCTM MO Kpeautam Maiomy W
cpefHemy 6GU3HEeCY MPUXOLMTCA Ha MPOCPOYEHHYHO 3a0/HKEHHOCTb B 30 KpynHenLmx
6aHkax P®. MNpu atom ypoBeHb npocpoukn B 30 KpynHenwmx 6aHkax ctpaHbl B 2011
rogy npesbicun *% (B 2010 rogy MakCcuManbHbI YAeNbHbIA NoKasate/b NPOCPOYEHHOW
3a0/MKEHHOCTN NPUXOANUNCH Ha CeHTABPL 1 coctaBnan *%).

0 mlllaeln
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CTpYKTypa pbiHKa KpeauToBaHUA Masoro u cpeHero 6usHeca

<..>

CTpyKTypa KpeAuTHOro nopTdens Manoro U CpefHero 6usHeca No LENAM
KpeanToBaHS

Mo uenm KpeautoBaHUs Haubonee MOMyNsiPHbIMK  OCTAlOTCS  KpeauTbl Ha
nononHeHVe 06OPOTHLIX CPeACTB — *%, UTO MONHOCTbIO COOTBETCTBYET OTPaCiEeBONA
CTPYKTYpe KpeAUTOBaHWUS Manoro 1 cpegHero 6usHeca, rae AOMUHIPYET TOProBas.

<..>

Avnarpamma 5. HanpaBaeHUs1 UCNIOAL30BaHUSI KDEANTOB MPEANPHUATUSIMU MaAOro H
cpeaHero 6usHeca, 2010

*xk

VICTOUHMK: ***

CTpyKTypa pblHKa KpeAUTOBaHMS Manoro 1 cpefiHero 61sHeca no pernoHam

<..>

Jinampytot no 06bEMY BblaHHbIX KPeaUToB MHAVMBUAYaNbHLIM NPeAnpUHMMaTensm
() *** (*% or obwero obvemMa BblAaHHbIX KPEeAUTOB MO pesynbTatam NepBoro
kBaptana 2011 roga), *** (*%) n * (*%) dhegepanbHble okpyra. Ha MockBy npuxogurcs
TO/IbKO *% 06bema BblfaHHbIX KPeauToB.

<..>
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[lesitenbHOCTb  6aHKOB MO KPeAWTOBaHWIO W NOAAEPXKe
Manoro u cpegHero 6usHeca

OCHOBHblE WIPOKU B c(epe 6aHKOBCKOrO KpeautoBaHWsi Masoro
6usHeca

Tpoliky MAepOoB Mo NOPTHENto BblLaHHbLIX KPeaUTOB MaloMy U cpefHeMy 6r3Hecy
Ha Hayano 2011 roga, No faHHbIM *** y *** cocTaBnsaoT 3 rocyLapCTBEHHbIX 6aHKa:
C6epbaHK (* mnpa. pyb.), *** (* mnpa. py6.), 6aHk *** (*mnpa. py6.). YetBepTtoe MecTo
3aHUMmaeT *** (* mapg. py6.).

<..>

Tabaunua 3. Ton-30 6aHKOB MO KPEAMTAM MaAOMy M CPEAHEMY BU3HecCy, No utoram

2010 roaa
Kpeautsl top.any, | Kpegutsl rop.au
R Ha 1 aHBaps Ha 1 aHBaps N3meHeHue,
: 2011 roga, MAH. | 2010 roga, M/H. %
py6. py6.
<..>
30
NcTouHNK: ***
<.>

*** GaHK 3a IO HacTO/NbKO MPOYHO YKpPenun CBOM NO3MUUN B CErMeHTe
KpeAMToBaHMs Manoro 6usHeca, 4to yBenmuun ccyfHblid noptgens MCB Ha * mapga. py6.
(c * mnpa. py6. fo * mapa. py6.). HeMHOro otcrtaeT ot Hero N0 CBOUM AOCTUXKEHUAM ***-
BaHK, Np1pocCT ero KpeauTHoro noptgens coctasun * mnpg. pyoé. (70%)
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Anarpamma 6. baHKU-AMAEPbI 110 NMPUPOCTY MOPTPEAST KPEANTOB MarOMy U CPEAHEMY
6usHecy, no ntoram 2010 roaa
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VICTOUHMK; ***

ycnexn 6aHKOB MO KpeauToBaHUIO Manoro u cpegHero 6usHeca B 2010 ropgy
3HauuTeNbHble. Tak ***-baHK yBenmMuun 00bEeMbl BblfaHHbLIX KPeautoB Ha *% [0
* MAp4. py6., NOBbICUB CBOW penTnHr ¢ 15 mecra go 7-ro. Takxe yaBowin 06beMbl
Bblayn KpeautoB *** (4-oe MecCTo, 06beM BblfaHHbIX KPeAWUTOB COCTaBNsieT * MnpA.
py6.); n * nogHsBWMKICA C 6-T0 Ha 5-0e mecTo (* mapg. py6.). B 4 pasa Hapactun
obbembl KpegutoB MCB ***BaHk: ¢ * mpg. py6. fo 27,3 mapga. py6., 3aHss 10-oe
MecTo (npotme 22 B 2009 rogy).

<..>
Mpun 3TOM *** 1 6aHK *** yBennunim o6beMbl KPeAMTOBaHUA 3a CHET YKPYMHEHUS
cpegHero pasmMepa kpeauta 6onee 4eM Ha MUNINOH, B TO Xe BpeMs ***-baHK n ***,

HAo060pOT, HapacTMaM 06bLEMbI BblAAHHbIX KPEAUTOB 3a CYET MepeopueHTauumM Ha
CPEAHVE U MENKME CYMMbI KpeauTOBaHuUS.

<..>
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Tabauua 4. CpeaHuii paamep Kpeauta y TOIM-20 6aHKOB o 06beMY KPEAUTOBaHUS

MCB B 2010 roay
O6bem Konunyectso CpegHuid CpegHuid
BblaHHbIX _ | BblAaHHbIX ) pasmep pasmep
No BaHk KpeautoB MCB B I/I:'/l:neeﬂ/e Kpeautos B M:I;V'eeHo /e KpeguTa B KpeguTa B
2010 rogy, » 7| 2010 rogy, e 2010 rogy, 2009 rogy,
MNPA. py6. L. MIH. py6. M/H. py6.
1
2
3
20

WcTouHnk: PEK.PeiitnHr, pacuetsl AnalyticResearchGroup

B uenom, 4tobbl 3HAUUTENbHO HapacTUTb 00beMbI BblfaHHbIX KpeautoB B 2010
rogy 6aHKMm uCMonb3oBaiM  pasHble cTparermn. ***  baHk KN ***-baHk
CKOHLEHTPMPOBAIUCL HA CyMMaX KPeAMTOBaHUS [0 * M/H. pPY6.; BaHK ***, **x *kkx
Haob0opOT, YUK aKLEHT Ha KPYNHbIX CyMMax KpeantoBaHus.

<..>

KpeauTtoBaHune B 60MbLLUMHCTBE GAHKOB HaNpaB/NeHO Ha pelleHne KpaTKOCPOUYHbIX
3a/la4 3aeMLLVIKOB.
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AHanu3 npegnoXxeHuss 6aHKOBCKUX YCNyr B clepe KpeauToBaHUs
MaJioro 1 CpefiHero 6msHeca
ViccnegoBaHne npepnoXxeHnss 6aHKOB MO KpPeAMTOBaHMIO Manoro 6u3sHeca

npoBoaunock KomnaHuen AnalyticResearchGroup. B BbI6OpKY BOwAM KpynHeiwmne 20
6aHKOB MO 006bEMY KpeauTOoBaHWA Maioro M cpegHero 6usHeca B 2010 rogy (no

AaHHbIM PBK. PeiATuHr):

CbepbaHk

Ypancuné

BospoxaeHue
MpomcBs3b6aHK
PoceBpobaHK
LeHTtp-NHBECT

Jloko-baHkK

BTG 24

TpaHckanutanbaHk
HauuoHanbHbIi baHk TpacTt
FOHMnactpym baHk
OTKpbITHE

HauunoHanbHbIn Toprosblii baHk
YenabuHsecT6aHk
3ancnbkombaHk

AK Bapc

Anbtha-baHk

Cb baHk

baHk NHTe3a

ABTOBa306aHK

B uccnegoBaHum 6biiM npoaHan“3npoBaHbl NPOrpaMMbl KpeAUTOBaHUS Masoro
6v3Heca C efMHOBPEMEHHO (opmol Bblfaun Kpeguta u B opme osepgpadra.
PaccmatpuBanmch KpeauTbl Kak Ha cymmy 0T 1 MAH. py6. o 3 MAH. pyb., Tak 1 KpeauTbl
Ha 6onee KpynHble cyMmbl (7-10 miH. py6.), 6e33a0roBble, 3a10roBble U C YaCTUYHbIM
3a/10roMm, Ha pasnnyHble CPOKW.

<..>

0 mlllaeln

-]151



Analytic Research Group

/ k C (812) 244-72-69 ll i

. IIIII lIII www.analyticgroup.ru

Bce npegnaraemble Nporpammbl KPeAMTOBAHWS Manoro W CpefHero 6GusHeca
NO3BOASIKOT MONYYNTb KpeauT B py6nisix, MO MHOTMM NporpaMmMa BO3MOXHa Bblaya
CCy/ibl B MIHOCTPaHHOIA BatoTe — B floNNapax v eBpo U axe LIBeLapckmx hpaHKax.

<..>

Cpokun KpegutoBaHuns

Anarpamma 7. MUHUMaAbHbINA CPOK KPEAMTOBAHMS MAAOIO M CPEAHEro busHeca, Mak
2011

* MecsleB * mecsly

* MecsLeB

* mecsueB

* mecsua

McTouHuk: AnalyticResearchGroup

Crabunmnsaumsi 3KOHOMUKM nMomorna 6aHkam noACcTPOUTLCA NOA 3anpochl Masioro U
cpegHero 6usHeca. C masd 2010 roga MakCcumasibHble CPOKN KPeauToB YBENNYUIUCH.

<..>

-]151



Analytic Research Group

(812) 244-72-69 _ll | |

. IIII. III I www.analyticgroup.ru

Anarpamma 8. AMHaMnKa MaKCUMaAbHbIX CDOKOB KPEAUTOBaHUSA MaAOro U CPEAHEro
6usHeca, 2010-2011

or * fo * net
W™ net
Wor * go * nert
or * 1o * net
W 1o * roga
H =
Maii 2010 Maii 2011
McTouHuk: AnalyticResearchGroup
<.>

MpoueHTHbIe CTaBKU
<..>

Haunbonee HU3KMe MUHMMAJIbHbIE MPOLEHTHLIE CTaBKM N0 OBepapadram B ***,
OGaHKe *** *** **k* GaHKe ***, 6aHKe *** — 10 *%. B ocHOBHOM 310 6e33a/10roBble

oBepapafTbl C MWHUMaIbHOW CyMMOW * M/H. py6. M 3anorosble oBepapadTHble
nporpamMmb!.
<..>
CraBKu 0T *% [0 *% B OCHOBHOM NPEACTaBNANT NPOrpaMmbl KpeauToBaHua ***,
***BbaHka, 6aHka ***, *** BaHka W *** NpeuMMyLeCcTBEHHO Ha CyMMbl Bbllle

* MAH. py6. MNMonoBunHa nporpaMmm co ctaBkamun 6onee 19% ABnsAwTCS 6€33a10roBbIMU
WM Ha CYMMbI 0 * MJIH. py0. Ha AMTeNbHble CPOKN KPeAUTOBaHUS.

<..>

B npunoxeHun npuBeAeHbl faHHble N0 BCEM NPOaHa/M3MPOBaHHbIM KPEeLUTHbIM
NPesIoKEHNSAM KPYMHENLLUMX POCCUNCKUX GAHKOB B CErMeHTe KpeauToBaHus Masioro u

cpefHero 6usHeca.
<.>
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TeHAeHUMN Pa3BUTUS PblHKA KPeAUTOBaHUS Manoro 6usHeca

<..>

Ha Havyano 2011 roga oxugaemoro pocrta NpoLeHTHbIX CTaBOK No kpegutam MCb
13-3a pocTa YPOBHA UHPAALMM HE NPOM30LLNO.

<..>

B uenom, Tak Kak CyLleCTBEHHbIX NepecTaHOBOK B CMUCKe KPynHenwmx 6aHKoB Mo
obbemam BblgaHHbIX B 2010 rogy KpefutoB He NPOoW30LU/IOo, TO KaKUX-MMbo CepbesHbIX
N3MeHeHuin He oxungaetca u B 2011 rogy.

<..>

Takum 06pa3om, OfHOI M3 KHOUEBbIX 3afa4 6aHKOBCKOTO CEKTopa B TEKYLLEM W
CrefyloLyx rofax sIBASeTcA paclupeHue KpPeauToBaHusl MNpeacTaBuUTeNeil Manoro u
cpefHero 6U3Heca, 1 rocy4apcTBo B 3TOM [O/MKHO Chirpatb HE MOCNEAHION POTb.

<..>
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KpeautHble npeanoXxeHus KPynHeWWwmnx POCCUMCKUX 6aHKOB NO 06bEMY KpeauMTOBaHUS Manoro U CpepHero

6usHeca.
Tabaunua 5. NporpamMmbl KpyrnHeLwmnx 6baHkoB PO o KpeAUTOBaHMUIO MaAoro U cpeaHero busHeca
Cymma Kpeguta, py6. CpokK, mec. Craska B RUR, % Komuceum 3a [locpoyHoe noratleHue C
N B paccMoTpeHie 3asBKM, [pLeie
o aHK HasBaHue kpeauta BeiadY KpeauTa / paccmoTpeHus
OTKPbITHE MMUTA Pasmep komuccumn B 3aABKKW, max fH.
Min Max Min Max Min Max Moparopwii OrpaHnynNTENbHOM
nepvoge
1
20
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