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AaHHbIN MaTepuan npepHas3HauyeH AAS YacTHOro WMCNOAb30BaHWSA. LMTMpoBaHMe,
KOMUPOBaHWE, NybAMKaLMSA, MPOAAXa, PacCbiAka MO IAEKTPOHHOM MouTe, a Takxe
pacrnpocTpaHeHWe APYrMMM CPEACTBaAMM BCEro MAM 4YacTM AAHHOIMO Martepuana
3anpeLlleHbl. AaHHble OrpaHUYEeHMA PacnpOCTPAHATCA Takke Ha AEMOHCTPALMOHHbIE
M COKPALLEHHbIE BEPCUN AOKYMEHTOB. AOOblE WCKAKOUYEHMSA M3 AAHHbIX MPaABUA
BO3MOXHbl TOAbKO MyTEM MOAYYEHUSA MUCbMEHHOTO pa3peLleHMa OT KOMMaHWK
AnalyticResearchGroup.

NHdopmaumnsa AaHHOro oTyeTa NpepocTaBAeTcs 6e3 KaKUx-AMbo rapaHTUi.

AnalyticResearchGroup He HeceT OTBETCTBEHHOCTU 3a AOOOM BpeA, MOPAAbHbIA WAM
MaTepUanbHbIi, MOHECEHHbBIN B PE3yAbTATE UCMOAL30BAHWA AAHHOW MHGOPMALIMK.
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OnucaHue uccaepoBaHusA

Llenb nccnepoBaHmA:

AHAAM3 COCTOSIHUS U OCHOBHbIX TEHAEHLUMIA POCCUMCKOINO PbiHKA KPEAUTOBAHUSA
tOpUANYECKUX AMLL B 2011 roay.

3apaum:

e OxapaKkrepu3oBaTb PbIHOK KPEAWTOBAHUSA OPUAUYECKMX AUL, MO KAKOUEBbIM
nokasaTensim;

e DBbiiBUTb OCHOBHble TEHAEHLMHU 17 nepcneKTnBbI pa3BUTUA  CErMeHTOB
KpPEAUTOBaAHUA MaAAOlo, COEAHETO U KPYNMHOIo 6u3Heca;

e [lpoBecTM aHaAu3 MPEAAOXEHUS MPOrpaMmM KPEAUTOBAHMSA HOPUAMUYECKUX AWML
KpYNHenLwmMn baHkamu Poccuu.

MeTtoabl UCCAEAOBAHUSA:

e C6op 1 aHaAM3 NepBUYHOM MHOOPMaUMKN (AaHHble BaHka Poccumn, PepepanbHOM
CAYXObl rOCyAQPCTBEHHON CTATUCTUKMK);

e Mystery-shopping (TenepoHHbIE NEPErOBOPbLI C NPEACTAaBUTEAAMU BAHKOB);

e  MOHUTOPUHT MatepuanoB nevyaTHbIX 7 ANEKTPOHHbIX AENOBbIX
n cneunann3npoBaHHbIX MU3AAHUW, aHAAUTUYECKUX 0630pOB PblHKa, MaTtepuranoB
MapPKETUHIOBbIX 1 KOHCAATUHIOBbIX KOMMNaHWM.
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BbiBOAbI

POCT pblHKa KpeauTOBaHUA OPUAMYECKMUX AUL, B 2011 roay MPOUCXOAUT ***,
Mo utoram ropa PocT KOPNopaTUBHOIO KPEAUTHOrO NopTdens 6aHKOB COCTaBUT NOPAAKA
*%, UTO BMOAHE AOCTMXMMO C Y4YETOM MPOMEXYTOUHbIX Pe3ynbTaToB (*% 3a nepBble

3 kBapTtana). OCHOBHbIMU AOCTUXEHUSIMU BaHKOBCKOro cektopa B 2011 roay craHyt
**x%*

C ¢eBpans 2009 ropa pbIHOK KOPMOPATUBHOIO KPEAUTOBAHUS AEMOHCTPUPYET
**%_ CHUxXeHne 06beMOB pbiHKa HABAKOAANOCh AO *, KOTAQ 0ObEM BbIAQHHbIX KPEAUTOB
AOCTUI CBOEr0 MWHWMYyMa Ha YpPOBHEe * MApA. pyb. MNMocae uero Hauancs * obbemoB
BblIA@HHbIX KPEAUTOB IOPUAMUYECKUM AULIAM, ***,

Ob6bemM KpPeAWUTOB, MPEAOCTABAEHHbIX KOPMOPATUBHbIM KAMEHTAM, C SIHBapS
no oktabpb 2011 ropa ***% M cocTaBUA * MAPA. pyb. Temn pocta 3a aHaAAOMMYHbIN
nepuoA NPOLIAOro ropa — *%.

B cTpykType 6aHKOBCKOrO KPeAUTHOro noptdens npeobrapaeT ** =,

B cTpykType KpeaAuTHOro noptdenss 6aHKOB B 3HAUMUTEABHOM CTENeHU npeobaapatoT
KPEAUTbI, BblA@HHbIE *** (*% KpeAUTOB). HaWUMEHbLUYHO AOAKD WMEKOT KPEAWUTHI,
BblA@HHbIE *** (*9),

MopTdenb KopnopaTUBHbLIX PyOAEBBLIX KPEAUTOB C AHBapst No okTsabpb 2011 ropa
*%%%, N0 * MApA. pyb. BanOTHble KpeAWTbl HOPUAMYECKMM AMLAM  TakKxe
NPOAEMOHCTPUPOBAAMU *** (Temn pocTa C HauyaAa ropa coctaBuA *%).

AOAA NPOCPOUYEHHOM 3aA0ONKEHHOCTH B 00LLEM 0O6bEME KOPMOPATUBHbIX KPEAUTOB
¢ AHBaps no oktaAbpb 2011 ropa HAXOAUTCA B AMANa3oHe *—*% ¢ TEHAEHUMEN K *.

B nepBbie 10 wmecAueB 2011 roaa AUMHaMMKa MNPOLEHTHbIX CTaBOK
Mo KOPNopaTMBHbIM KPEAUTaM AEMOHCTpUpOBaAa ***, Tak, NOCAE HE3HaUYUTEALHOIo *
B nepBble 3 MecAaua ropa *** ¢ *% B * oo *% B *. B * baHk Poccun ycTaHOBUA CTaBKY
Ha ypoBHEe *%, MOcAe 4Yero B * OoHa bbina * A0 *%. C aBrycta NpoOLEHTHas CTaBKa
Nno Kpeautam KoprnopatuBHbIM KAMEHTAM AO FoOAA@ AEMOHCTPUPYET TEHAEHUMIO K *.
B oktsi6pe cTaBka * **%.
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B CTpykTtype pbiHKA KPEAUTOBAHMA HOPUAMYECKUX AWUL, MNPUHATO BbIAEASITb
3 cermeHTa 3aeMLWMKOB:

- MaAble NPeANpUATHS;
- CpeAHWe NpeAnpuUaTHs;
- KpyMHble NPeAnpUATUS.

Mo aaHHbIM depepanbHOM CAYXObl FOCYyAAPCTBEHHOW CTaTUCTUKKM, Ha 1 WIOHS
2011 ropa KOAMYECTBO MaAbIX MpPeaAnpuaTMA B PoccumM COCTaBUAO *  ThiC. €A.
HaunboAablLuee nx Yncno BbINO 3apErMcTpMpPoBaHoO B * pepeparbHOM OKpyre.

B obLem uncae 3aperucTpupoBaHHbIX MaAbiX NPEANPUATUIR, NO AAHHbIM Ha UIOHb
2011 ropa, AOMUHUPYIOT NPEANPUATUS *** (*%), 3aTeM CAEAYKOT MaAble NPEeANpPUAaTUS,
3aHUMaKoLWMecsa *** (*%) n npeanpuaTHa *** (*%). Manbli BM3HEC NPAKTUYECKU He
NPEACTaBAEH B CAEAYHOLLUX OTPACAAX: ¥ **,

CornacHO paHHbIM cTaTUCTMKKM baHka Poccumn, ¢ Hauana 2010 ropa B cermeHte
MaAOro u cpepHero busHeca MPOMCXOAMUT * MopTders KPeAuToBaHuA. Tak, ¢ sHBaps
2010 ropa no utonb 2011 ropa * noptdena KpeantoB kKomnaHusam MCB coctaBua *%.
Mo paaHHbIM Ha 1 uona 2011 ropa, nNoptdenb KPEAUTOBAHMSA MAaAOro U CPEAHEro
6u3Heca AOCTUM YPOBHSA * MAPA. pyo.

PesyabTaTbl MCCAEAOBAHUA, MPOBEAEHHOrO0 kKomnaHuen AnalyticResearchGroup
B okTbpe 2011 ropa, nMOKasaAM, 4UTO HaMOOAblLUEE KOAMYECTBO MpPOrpamMm
KpeantoBaHuss MCB npeanaratot GaHKu: *** (** %),

B 6oAbLLEer yacTM nporpaMmM MUHUMaAbHbIM CPOK KpeapnTtoBaHua MCB cocraBasieT
**%  MaKCUMaAbHbIA — ***,

Moyt B * nporpaMmm MMWHUMaAbHbIE MPOLEHTHbIE CTaBKU Mo Kpeamtam MCB
HaxoAfITCA B AMana3oHe *—*% (*% nporpamm). TMOUTH Takylo Xe AOAKD UMEKT
nporpammbl ¢ MMHUMAAbHbIMW MPOLUEHTHbIMU CTaBKaMn *—*% (*%).

B * nporpamMmm MmakcumanbHasa NPoLUEHTHAs CTaBKa HaXOAMUTCH B AMana3oHe *—*%
*% nporpamMm). CamMbiIMKU  HU3BKMMMK  AOAAMMU  XapakKTeEPU3YKOTCA  NporpamMmmbl
( porp p puay porp
C MakCUMaAbHbIMW 3HAYEHUSMU CTaBOK *% N *% (No *% nporpamm).
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*%%  pPACCMOTPEHHbIX MpPOrpaMm MWHUMaAbHaA CyMMa KpeauTa HaxOAUTCS
B AMana3oHe *—* pyb. (*% nporpamm). Hanbonee peako BCTpeuyaroTcss nporpammbi
C MMHUMAABHOM CYMMOM OT * A0 * MAH. pyb. (*% nporpamm). NMOAHOCTbIO OTCYTCTBYHOT
nporpamMmbl C MMHUMAAbHOM CYMMOM KPEAUTOBAHUS M3 AMana3oHa oT * A0 * pyb.

B nepuoa ¢ aHBapsa no oktabpb 2011 ropa TemMnbl pocta 06bEMOB KPEAUTOBAHUSA
KPYNHOro 61M3Heca AEMOHCTPMPOBaAM ***_ Tak, B NepBble * Mecsla CPEAHEMECAYHbIN
TEMN pOCTa cocTaBUA *%. 3aTem ¢ * no * pocT 06bEMOB KPEAUTOBAHUA HAXOAUACS B
AManasoHe *—*%. C * no * HabAaopanacb * TEHAEHUMSA, NPEAOMAEHME KOTOPOM
NPOM30OWAO NO MTOraM *, Korpa * OObEMOB KPEAUTOBAHWUSI KpynHoro 6usHeca B
CpaBHEHMM C aHAAOTUYHbIM NOKa3aTeAeM 3a CEHTAOPb COCTaBUAO *%.

B oktabpe 2011 ropa 06bEM KPEAUTOBAHUA KPYynHOro Ou3Heca COCTaBUA
* MApA. py6. C 4-ro keaptana 2010 ropa AOAS MPOCPOYUEHHOM 3aAONKEHHOCTU
MO KpeAUTaM KPYMHbIX NPEANPUATUI HAXOAUTCA B AMana3oHe *—*%.

YuaCTHMKKM pblHKa noAaratot, yto 4-n kBaptan 2011 ropa ***, B Hacrtosilee
BpemMsa ***_ [pOorHo3bl No PocTy 0O6bEMOB, a TaKXe KauyecTBY KPEAUTHOro MopTdhens

N OTYUCAEHUAM B pe3epBbl ***, [IOABOAMTb UTOMU ropa ***, OAHAKO MOXHO OXWAATb,
**x*
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O6luMe xapaKTEPUCTUKU PbIHKA KPEAUTOBAHUA HOPUANYECKUX
AUL,

06beM U CTPyKTypa pblHKa

B nepuroa ¢ deBpans 2009 ropa no ceHtss6pb 2011 ropa pbIHOK KOPNOPATUBHOIO
KPEAUTOBaHUA AEMOHCTPUPOBAA * **,

06beEM KPEAMTOB, NPEAOCTABAEHHbIX KOPMOPATUBHLIM KAMEHTAM, C AHBaps
no oktabpb 2011 ropa ***% Kn coctaBUA * MApPA. pyb. Temn pocta 3a aHaAAOTMYHbIN
nepuoA NPOLIAOIro ropa — *%.

Anarpamma 1. AnHammnka obbema pbiHKa KOpropatuBHoro kpeamtoaHus, 2009
— oKT6pb 2011

®deBpanb 2009
Mapt 2009
Anpenb 2009
Mait 2009
MioHb 2009
Utonb 2009
Asryct 2009
CeHTts16pb 2009
OkTsI6pb 2009
Hos6pb 2009
Aekabpb 2009
AHBapb 2010
®deBpanb 2010
Mapt 2010
Anpenb 2010
Mait 2010
MioHb 2010
Uionb 2010
Asryct 2010
CeHT6pb 2010
OkTa6pb 2010
Hos6pb 2010
Aekabpb 2010
fAHBapb 2011
®deBpanb 2011
Mapt 2011
Anpenb 2011
Mai 2011
MioHb 2011
Mionb 2011
Asryct 2011
CeHT6pb 2011
OkTabpb 2011

B O6beM BblAQHHbIX KPEAWUTOB,
MADA,. Py0.

UcTounnk: bank Poccuu
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B CTPYKType 6aHKOBCKOIo KPEAUTHOTO noptdens npeobrapaet
KPEAUTOBAHUE *** — *% UAM * MAPA. pyb., U3 KOTOPbIX * MApPA. pPyb. COCTaBASAIOT
KPEAUTbI FOPUAUUYECKUM AULAM ***,

Anarpamma 2. CTpyKTypa KpeAUTHOro rnoptpeass 6aHKoB, okTsibpb 2011

MUcTouHuK: AnalyticResearchGroup no paaHHbiM BbaHka Poccun
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Hanbonee BbICOKOM AOAEN B CTPYKTYpe BAHKOBCKOrO KOPrOPaTUBHOIO KPEAUTHOMO
nopTdeAs XapakTepuaytoTCs KPEAWUTbl, BblAGHHbIE Ha CPOKU *** (*%). HanmeHbLUytO
AOAKO B OKTAAOpe 2011 ropa NOAyYMAM KPEAWUTBI CO CPOKOM pasMeLLeHUs * (*%).

Aunarpamma 3. CTpyKTypa KopriopatuBHOIO KPEAMTHOIO NopTdeAss 6aHKOB B pybAsIX Mo
Cpokam rnoraiueHusi, okTs6pb 2011

MUcTouHuK: AnalyticResearchGroup no paHHbIM BaHka Poccun
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C *** HabaopaeTcs ycToMuMBasi TEHAEHUMSS * 0ObeMOB KpPEeAUTOBAHMUS
OPUAMYECKUX AWUL, — HEPE3UAEHTOB. Temn pocTa 3a yKasaHHbI MEepUOA BPEMEHMU
coctaBuA *%, B TOM YncAe 3a nepsble 10 mecsueB 2011 ropa — *%.

Anarpamma 4. AmHamnka o6bema pbiHKa KPeAUTOBaHUSI OpraHu3aLmi-
HEepPEe3UAEHTOB U UHAMBUAYaAbHbIX npeanpuHumatenen, 2009 — oktsbpb 2011

e=@= KpeanTbl OA - UM, MApA. pyb.

KpeauTbl U Mpoune pasmeLLeHHbIE CPEeACTBa,
npeaocTaBAeHHble O - HepeauaeHTam, MAPA. pyb.

°) o o o o Qo Qo 0 N N N N N N N N N N

Q Q Q Q N N N N N N N N S S S N N e

RN S T S N R L T S
Q N N Q Q N » Q Q \ Q N o 3 N Q Q
7 Q O Q 2 @ O o ‘3 2 G @ W &) O 'S) o o
Qx& &N 0\@ Q;?*@ RN 0@ q&\q’ & A\ Q W W © o@‘\& 0\@

UcTtounnk: bank Poccuu
nalllnsatlns
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MopTdenb KOPNopaTUBHbBIX PYOAEBbIX KPEAMTOB C sHBapsa no oktaAbpb 2011 ropa *
Ha *% A0 * MApPA. pyb. BaaloTHble KPEAUTbl  HOPUAMYECKMM  AMLAM  Takxe
NPOAEMOHCTPUPOBAAU * AMHAMUKY (TEMN POCTa C Ha4aAa ropa CoCTaBUA *%).

Anarpamma 5. AMHaMMKa KopriopatMBHOIo KPEAMTHOIO nopTderss 6aHKoB
B pybAsix u nHOCTpaHHoH BaAoTe, 2009 — oktabpb 2011

e=@== 0ObeM KPEAMTOB B PYOASIX, MAPA. PYO.

06bEM KPEAWUTOB B MHOCTPAHHON BaAOTe, MAPA. PYO.

fAAHBapb 2009 Utonb 2009 fAuBapb 2010 Mionb 2010 Hos6pb 2010  AHBapb 2011 Mionb 2011 OkTtabpb 2011

UcTounnk: bank Poccuu
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MpoueHTHblE CTaBKH

B nepeole 10 wmecAues 2011 ropa AMHaMMKa MNPOLEHTHbIX CTaBOK
Nno KOPNopatuBHLIM KpeanTamMm AEMOHCTpUpoBaAa ***. Tak, NOCAe HE3HAUMTEALHOIo *
B NepBble * mecsua ropa *** ¢ *% B * po *% B *. B * baHk Poccum ycTaHOBUA CTaBKy
Ha ypOBHEe *%, MocAe Yyero B * oHa bbina ***%. C * npoueHTHaA CTaBka Mo KpeauTam
KOPMOPaTUBHLIM KAMEHTAM AO FOAQ AEMOHCTPUPYET TEHAEHUMIO K *. B OKTAbpe cTaBKa
AOCTUTA@ 3HaUYeHUs *%.

Anarpamma 6. AuHaMmuka pybAeBbIX MPOLIEHTHbIX CTABOK 0 KOPHopaTUBHbLIM
KpeanTaMm, sHBapb—OKT6pb 2011

AHBapb deBpanb mMapT anpenb Ma MIOHb MIOAb aBrycrt CceHTabpb oKTA6Pb

UcTtounnk: bank Poccuu

Mo MHEHWIO aHAAUTUKOB, KPeAUTbl Mo cTtaBke 8,8% 6GaHKWU MOryT NPeAOCTaBUTb
TOAbKO ***,

HOBbIM KAMEHTaM ***,
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CermeHT 6aHKOBCKOIro KpPEAMTOBaHUSI MAaAOrO U CPEAHEro
6usHeca

06beM U AMHaMWKa CErMeHTa

CornacHo paHHbIM cTaTUCTMKKM Banka Poccuun, ¢ Hayana 2010 ropa B cermMente
MaAOro U cpeAHero buaHeca NMPOUCXOAUT ***, Tak, ¢ *** no *** npupocT noptdens
KpeanToB kKomnaHusam MCB coctaBua *%.

<..>
Anarpamma 7. lNoptdpenb 6aHKOBCKOro KpeAUTOBaHUSI MaAOro U cpeaHero busHeca,
2007—-1h2011

I [TopTdENb KPEAUTOBAHUA MaAAOro U CPeAHero 6usHeca, MAPA. pyo6.

@ TemMn pocTa, %

i

01 auBapa Ol aHBaps Olwuona Ol auBapa Olwuons 01 auBaps Ol wuona Ol aneaps 01 uioad
2007 2008 2008 2009 2009 2010 2010 2011 2011

UcTouHuk: baHk Poccuun, Skcnept PA
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AOAST  MPOCPOYEHHOM  3AAONKEHHOCTM MO KpeauTam, NpeAOCTaBAEHHbIM
NPEANPUATUSIM MaAOrO U CcpeaHero 6usHeca, B 06wemM o0b6beMe 3aA0NKEHHOCTU
Nno KpeauTam, no AaHHbIM Ha 1 okT6psa 2011 ropa, cocTaBasieT *%.

AOASI MPOCPOYEHHON 3aAONKEHHOCTM MO KpeauTam 30 KpynHenwux 6OaHKoB
B 0bLiemM obbeme 3apOAKEHHOCTM K okTabpto 2011 ropa ***% (B obuiem obbeme
3apA0NKeHHOCTH 30 KpynHeNLMxX 6aHKOB NO KpeauTam ** * %),

Anarpamma 8. AoAsi NpOCPOYEHHOMN 3aA0NKEHHOCTH B 00LLEH 3aA0NKEHHOCTH 110
KpeaAuTam, npeaocTaBAeHHbIM npeanpusatuam MCB, 2009 — okts6pb 2011
=@==/\OASl IPOCPOYEHHOIN 3aA0NKEHHOCTU B 00LLEM 06BEME 3aA0NKEHHOCTH NO KpeauTam, %
AOAS NPOCPOYEHHOM 3aA0AKEHHOCTH 30 KpynHenwmx 6aHKoB B 06LLEM 06beME 3aA0AKEHHOCTH MO KpeauTaMm, %

=@==/\OASI MPOCPOUYEHHOI 3aA0NKEHHOCTU 30 KpynHenwnx 6aHkoB B 06LLEeM 06bemMe 3ap0AKeHHOCTU 30 KpynHerwmnx 6aHkoB
no Kpeautam, %

MUcTouHmk: baHk Poccuu, AnalyticResearchGroup
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PernoHanbHas CTpyKTypa cermeHTa

CTpyKTypa pblHKaA KPEAMTOBaAHMA MaAOro W cpeaHero Ou3Heca no perMoHam
Poccuun B oktabpe 2011 roaa B LEAOM aHAAOTMUHa CTPYKType okTabpsa 2010 ropa.

Aunarpamma 9. PeroHanbHasi CTPYKTypa NMopToess KpeAMTOBaHUS MaAOro M CPEAHEro
6u3Heca, 2010—2011

LeHtpanbHbin O

MpuBonxckun @O

Cubupckuin @0

CeBepo-3anaaHbinn ®O

HOxHbIR ®O

Ypanbckuit ®O

mHa 01.10.2010

AanbHEBOCTOUHbIN PO Ha 01.10.2011

CeBepo-KaBkasckuin O

McTouHuk: AnalyticResearchGroup no poaHHbiM BaHka Poccuun
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B oktabpe 2011 ropa komnaHus AnalyticResearchGroup npoBeaa uccaepoBaHUe
NPEANOXEHUA KPYNMHENLLIMX HGaHKOB Poccum No KPEeAUTOBAHWMIO MaAOr0 U CPEAHEro
6u3Heca. B xope TeAedPOHHbIX MHTEPBLID C COTPyAHMKaAMKU BGaHKOB ObiAM COOpaHbI

M NPOaHaAM3UPOBaHbI  ycAoBUMA 97  nporpamm
12-t0 pOCCUMCKMMU BaHKaMM.

McenepoBaHUE NOKA3aA0, UTO * **,

KpeaAuTtoBaHUA, TMNpepraraemMblix

Anarpamma 10. KonmyecTtBo nporpamMmm KpeamtoBaHuss MCBb y paccmatpuBaeMbiX

PocbaHk

OTKpbITHE

LleHTp-UHBECT 6aHK

BbaHk MockBblI

MpomcBsA3bbaHk

Homoc-6aHk

CbepbaHk

Ypancu6b

MAM BaHk

Anbda-baHk

tOHuacTpym baHk

BospoxaeHue

6aHkoB, okTs16pb 2011

-1 131

MUcTouHuk: AnalyticResearchGroup
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B 60AbLLEN YacTn nporpamMm MUHUMaAbHbIA CPOK KpeantoBaHua MCB coctaBasieT
**x% (*%). Pexe BCero MMHWMMaAbHbIA CPOK KPEAMTOBAHWSA COCTaBASIET *** (*%
nporpamm).

<..>

Anarpamma 11. MMHUMaAbHbBIN CPOK KDEANTOBAHNUS MaAOro U CpeaHero busHeca,
oKkTs16pb 2011

MctouHuk: AnalyticResearchGroup
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* nporpamm kKpeamtoBaHua MCB npeanonaraer MakCHMMaAbHbIM CPOK * (*%
nporpamm). HECKOABKO pexe BCTpeyaroTca nporpamMmbl ¢ MaKCUMaAbHbIM CPOKOM
KpeAUToOBaHUA * (*%).

<..>

Anarpamma 12. MakcumaabHbI CPOK KPEAMTOBAHMSI MAAOro n cpeaHero busHeca,
oKkTs16pb 2011

e
>

McTouHuk: AnalyticResearchGroup
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Moutn *** pporpaMmmMm MWHUMAaAbHbIE MPOLIEHTHbIE CTaBKM NO Kpeantam MCBH
HaxXoAATCS B AManadoHe *—*% (*% nporpamm). oyt Takyld Xe AOAD UMEIOT
nporpamMmmbl C MUHUMAAbHbIMW MPOLIEHTHBIMU CTaBKaMKn *—*% (*%).

<..>

Anarpamma 13. MMHUMaAbHbIE NMPOLIEHTHbIE CTaBKH Mo KpeanTam MCB, oktsabpb 2011

[

8,6-10,0% [IINIIEG

10,1-11,0% |G
|
|
]
[ |

15,1-16,0% [N
I
[ |

18,1-19,0% |G

19,1 -20,0%

B \OASt NPOrpaMmM ¢ AAHHOM
MWHUMAAbHOM MPOLIEHTHOW CTaBKOM, %

20,1% v BbilWwe

MctouHuk: AnalyticResearchGroup
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>

*%%X  nporpaMM MWHUMMaAbHas CyMMa KpeaAuTa HaxOAUTCA B AManas3oHe
*—* pyb. (* nporpamm).

Anarpamma 14. MUHUManbHbIe CyMMbl KpeanToBaHmss MICB, okTsabpb 2011

1050000 pyc. |
50 001-100 000 pys.
200001300 000 pys. |

1,1 - 3,0 MAH. pyb. -

3,1-50mnm. py6. [

W \OAA NporpamMm ¢ AAHHOM MUHUMaAbHOM

5,1 MAH. py6. 1 boree _ CcymMMoOit KpeauTa, %

MctouHuk: AnalyticResearchGroup
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Anarpamma 15. Pa3amep eAMHOBpeMeHHONH KOMUCCHUU 3a BbiAady KpPeaUuTa,
oKTs16pb 2011

B \OASi MPOrpaMM C AGHHOM
€AMHO BPEMEHHOMN

0 o
or2,1% . Komuccuein, %

MctouHuk: AnalyticResearchGroup

Anarpamma 16. MuHMMaAbHas CyMMa eAMHOBPEMEHHOH KOMUCCHH, OKTAOPb
2011

303000 pyc. [

- B \OASt NPOrpaMM C AQHHOW MUHWMaAbHOM
€AMHOBPEMEHHOW KoMUCCUEN, %
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Tabaunua 1. lNMporpamMmbl KpynHeHLwmnx 6aHKoB Poccum o KpeAMTOBaHMIO MaAoro U cpeaHero busHeca, oktsabpb 2011

Pasmvep Cpok
B Cymma, py6. Cpok, mec. CpepHss ctaBka B RUR, % €AMHOBPEMEH paccmotpe
BaHk HasBaHue KpeanTa antora HOM KOMWUCCUU HWA, AHEWN
KpeauTa
Min Max Min Max Min Max RUR, %
MUcTouHuk: AnalyticResearchGroup, AaHHble 6aHKOB
nlllisailne

-1 131




Analytic Research Group

G (812) 710-88-43, 710-89-61 ll’._

I II'I. lIII www.analyticgroup.ru

CermeHT 6aHKOBCKOIo KpeAUToBaHUA KpynHoro 6usHeca

06beM U AMHaMMWKa CErMeHTa

Anarpamma 17. AMHaMuka 06bemMoB 6aHKOBCKOIO KpeAUTOBaHUA KpyrnHoro 6u3Heca,
fAHBapb—OKTA6pb 2011

I 06beM KPeAUTOBaHUS KpynHoro 6usHeca, MAPA. pyob.

—@— Temn pocTa, %

,I"I"

AHBapb  ®deBpanb Mapt Anpenb MoHb tonb Asryct  CeHTsi6pb  OKTA6pPL

MUcTouHuK: AnalyticResearchGroup no aaHHbiM baHka Poccuu
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Anarpamma 18. Aoas npOCPOYEHHOMU 3aA0MKEHHOCTU KpynHoro bmusHeca, 2009—

2011
PP QLR P PR O OO OO OO OO OO DDA DY
I S o S 0 0 e 0 T TS 0 T o

N N
0"’ 0"/ N4 0"’ 0"’ 0"/ 0"/ N4 0"’ NN e 0"/ e 0"’ 0"’ 0"/ 0"/ )4 0"’ NN e 0"/ N4 0"’ 0"’

UcTtouHunk: baHk Poccuu

0 il
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KpynHeunLine CAEAKU B cerMmeHTe, coBeplueHHbie B 2011 roay

B aAaHHOM paspene npeacTaBAeHA MHOOPMaUMsi O  KPEAWUTHbIX  CAEAKaXx
KpynHenLwmnx 6aHkoB Poccumn ¢ KpynHbIMU KOPNopaTUBHbIMU KAMEHTaMK B 2011 roay.

CbepbaHk
e (CbepbaHK OTKPbIA KPEAUTHYHO AUHUIO B * MAH. Py6. AAA ** %,

lNopyuntenem No KPeAUTY BbICTynaeTr ***. NAOroBop MNOpPyYUTEABCTBA Ha
yKa3aHHy cyMMy ObIA NoANMCaH 2 HOAOPSA, KPEAUTHbBIM AOTOBOP — paHee (B OKTabpe).
AVMHUA OTKPbITa CPOKOM Ha 1 roa, NPOUEHTHaA CTaBKa He pasraallaeTtca. KpeauTHble
pecypcbl ByAyT HanpaBAEHbl Ha NOMNOAHEHME 060POTHLIX cpeacTB M3 «tOr Pycu», B TOM
UMCAE Ha 3aKyMNKy POCCUMCKOro CEAbCKOXO3ANCTBEHHOMO CbipbA (CEMSIH MOACOAHEYHMKA)
AN NEPBUYHON U NPOMbILLAEHHOM NepepaboTKu.

e (Cb6epbaHK OTKPbIA KPEAUTHYHO AUHUIO B * MAPA. PyD. ***,

Caenka Obina coBepweHa 1 wumona 2011 r. KpeauTHas AMHMA  OTKpbITa
A0 30 ceHt6ps 2021 r. CpeacTBa 6yayT HanpaBAEHbl HA GMHAHCUPOBAHWE MOCTABOK
0060pyAOBaAHUA, CTPOUTEABHO-MOHTaXHbIX PabOT M  WHbIX PACXOAOB, CBSA3AHHbIX
C peanm3aumen MnpoeKkTa CTPOMUTEAbCTBA KUPMUYHOrO 3aBopa B KMPOBCKOM panoHe
N\eHVHIrpaacKkon obAaacTu.
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TEHAEHLUMU U NepcneKTMBbl PasBUTUA PbiHKA KPEeAUTOBaHUSA
FOPUAUYECKUX AULL

Mo cocTosiHMIO Ha cepearHy aAekabps 2011 ropa MOXHO KOHCTATMPOBaThb, YTO POCT
PbIHKa KPEAUTOBAHUA IOPUANUYECKUX AULL MPOUCXOAUT B COOTBETCTBUKN C * * *,

YYacTHUKM pbIHKa MOAaratot, 4yto 4-M KBapTaa MOXET ***. B HacToslee Bpems
*%%_ [IpOorHo3bl N0 POCTY KPEAUTOBaHMUS ***. UTo KacaeTca MNoka3aTenel KauecTBa
KPEAUTHOIo NOPTOEASA N OTUUCAEHMIN B PE3EPBDI, * * *,

<..>

Mpuoputetbl 6aHkoB B 2012 roay 6yayT 3aBMCETb OT ***. [IpU 3TOM rA@BHbIM
NPUOPMUTETOM CTaHET ***, Ha 3TOM doHEe KpynHble BaHKKU, BO3MOXHO, * **,

CraBku No KpeauTam

<..>

CraBkM NO KpeauTaM 3a [MOCAEAHEE BpemMs ***  ***  rocypaapCTBEHHbIX
3aMMCTBOBaHUI BYAET AOCTAaTOYHO Ha Aekabpb 2011 ropa n sHBapb 2012-ro. B KoHuUe
AAHBaps, BOBMOXHO, NOTpebyeTtca * **,

PeHTabenbHOCTb

<..>

AKcnepTbl BbIAGASIFOT HECKOAbKO $GaAKTOPOB, OKa3blBaOLLIMX BAUSIHUE HA CHUXEHMWE
PEHTABEAbHOCTH:

*k*k-
’

*x Kk k-

’

*k*

<..>
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NAMKBUAHOCTb

C yyeTOM CpPEeACTB, KOTOpble 6aHKM MOAyYadT B BUAE TOCYAAPCTBEHHbIX
3aMMCTBOBaHWI1, B HacTosllLee BpeMA 06beM AMKBUAHOCTM HAXOAUTCA HaA NPUEMAEMOM
ypoBHe. OAHAKO CUTYyaLMsa MOXET ** %,

Ha pblHKe HabAIOAQETCS YEeTKAs TEHAEHLMA K ***,

MporHosbi
B cBaA3Kn ¢ ***;

- pOCT KpeauToBaHUA 6aHKOBCKUM cekTopom Poccuun B 2012 roay, no pasHbiM
OLEeHKaM, COCTaBMUT OT * A0 *%. 10 MHEHUIO YYACTHUKOB PbIHKa, ***,

- 6onee BbiCOKME TeMMbl pocTa ByayT HabAloAaTbCA B * % *,

- cutyaums B 2012 ropy 6yaet BO MHOTOM 3aBUCETb OT * * *,

0 plllaln
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Mpunoxenue 1

KpynHenwne 6aHku PoccunM B CErMEHTE KPEAUTOBAHUA MAaAnoro W
cpeapHero b1MsHeca

Tabaunua 2. PeUTUHI 6aHKOB 10 06beMy BblAaHHbIX KDEAUTOB MaAoOMy U
cpeaHemy 6usHecy, 1h2011

0O6beM BblAaHHbIX

06beM BbIAAHHbIX KpeantoB MuCb
06beM BblAQHHBIX KpeautoB MuCb 3a CYET LUENEBbIX
No BaHk KpeautoB MuCb 3a cYeT COOCTBEHHbIX pecypcos
- B 1 noAyroammu cpeAcTB baHka OAO «PBP»
2011 ropa, MAH. py6. B 1 noAyroamMm B 1 noAyroamm
2011 ropa, MAH. py6. 2011 roaa,
MAH. py6.

UcTouHuK: PBK.PenTuHr
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MpunoxeHue 4

Cnucok TabauL, U Anarpamm

Anarpamma 1. KoamuectBo Maabix npeanpusatut B Poccmnn, 2008—2011 .......eeeeeeennee. 13
Anarpamma 2. PermoHanbHas CTPyKTypa MaAoro 6usHeca no UMCAy NPEAnpUATUI Ha
100 TbIC. HACENEHUA DO, 200 .o ee e e e e s e e e e e e ssa e s s e e e s e sssaasaesssaeeenenns 16
Anarpamma 3. PervoHbl PO ¢ MakCMMaAbHbIM U MUHUMAAbHbIM KOAMUYECTBOM MaAbIX
npeaAnpuaTMii Ha 100 TbiC. HACEAEHUSA, 2010 .ooviieeeieee e e 17
Avarpamma 4. PernoHanbHaa CTpykTypa mManoro 6usHeca no obbemy obopoTa Ha AyLly
HACEAEHMA DO, 20L0....ueiieiceieiecceiee et e e e e e e e s e e s e e ene e e e s e sane e e s e s nneeesennseeeseessnneessennnees 19
Avarpamma 5. PernoHbl P® ¢ MakcMMaAbHbIM M MWHWMaAbHbIM OBOPOTOM MaAbIX
npeAnpUATHA Ha AyLLY HACEAEHUA, 2010 ..ooiieeeeceeeeeeeeceeecee e e e e e e s e e ene e e s e eas 20
Avarpamma 6. PernoHanbHas CTpyKTypa Manoro busHeca no ob6bemy WMHBECTULMW B
OCHOBHOM KanuTan Ha AYLIY HACEAEHUS, 2010 ....uuuiieieeiieiecirerrieeee s eeecrnnrreeee s s e eesssnnnneeees 22
Anarpamma 7. PernoHbl PO ¢ MakCcMMaAbHbIM U MUHUMAAbHbIM 0ObEMOM UHBECTULINK
B OCHOBHOM KanuTaA MaAblX NPEeAnpUaTUi Ha Aylly HaceAeHus, 2010......cceeecceeeenee. 23
Anarpamma 8. PernoHbl PO ¢ MakCMMaAbHOW U MWUHUMAAbHOW AOAEN YMCAEHHOCTU
3aHATbIX Ha MaAbIX NPEANPUATUAX, 2000 ...oeiiieieieccccceiiee e e e e e e e e e e e srne e e e e e e e e nnnes 25
Anarpamma 9. OTtpacAeBOe pacnpepereHMe MaAblX MNPEANnPUSTUA N0  KOAMYECTBY
npeAnpUATUIA B OTPACAK, 2009—20L1 ....ccoii e cccnrrr e arrr e e e e e s s s nnreeeees 27
Avarpamma  10. OtpacAaeBoe pacnpepeneHMe MaAblX NpeanpusaTuid no  obopoty
npeAnpUATUn B OTPACAM, 2009—2011 ...ooo et e e e eee e e e e e e e e e nne s 28
Anarpamma 11. KoAnuecTtBo cpeaHux npeanpusatnin B Poccuun, 2008—2010............... 29
Anarpamma 12. PermoHaAbHasa CTPYKTypa CPEAHEro 6MsHeca no YMcAy NPeAnpUATUi Ha
100 TbiC. HACEAEHUA DO, 2010 ...eeeeeiiieee e ee e e e e e e e e e snr e e e e e e e e e nnneeeeeeeesenan 31
Anarpammva 13. PernoHbl P® ¢ mMakcMmanbHbIM M MUHUMAAbHbIM  KOAMUYECTBOM
cpeanux npeanpuatid Ha 100 TbiC. HACEAEHUS, 2010 ...ccccrerieeeeee e nreeeees 32
Anarpamma 14. OTpacneBoe pacnpeseNeHUEe CPEAHUX MPEANPUATUI MO KOAMYECTBY
npeAnpUATUIA B OTPACAK, 2009—2011 ....ccoii e cccrnrr e e earsr e e e e s s s nnreeeee s 33
Anarpamma 15. AMHaMuKa obbemMa pPbIHKA KOPNOPaTMBHOIO KpeautoBaHus, 2009 —
(01282 (07 302 0 b I R 39
Avarpamma 16. CTpykTypa KpeAuTHoro noptdenn 6aHkoB, okTtabpb 2011.................... 40

Anarpamma 17. CTpyKTypa KOPMOPaTUBHOIO KPEAWTHOrO mopTdens HaHKoB, OKTAOPb
220 i I 41
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